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General Information

4 ™
Duic 41h 10 6l March 2009

Time L 1:00ar1 Lo 7:00pm 4lh and 5th March)
4:00pin 1o 10:00pr1t (61 March)

venue Crowne plaza Holel, Dubai, UAE
Frequency Annual
Admission Trade and General Public

Sales/contracls generaied  ATD 4 million above

Exhibition Profile Aquarium Fish (Varine / Freshwaler),
Aquarium Tanks, Aqualic Planis, rish rood
and nicalth, Fquipment (filter, PUMp, acrator
ctel), AquariLim rurnitine & 1ightings,
Aquarium constltants, Aquiarim watcr
Treatment, Omaments & Decorations

Expo Mighlights Betta Conipetition

organizer ORANCIE FAIRS & EVENTS - DURAI

supporting organizations  Department of Fisheries - MALAYSIA
The varine Products Export

pevelopment Authority - INDIA

supporting Media Aquarium world, Aquaculture
connection, Marine Biz TV

email: orangex@cmirales.nelac




show m_formation

88 % of exhibitor’s stated

that the event was successful in terms
of generating future sales.

( ] ﬁ
SHOW NUMBERS: The value ol omamenlal lish imporls

1o the UAF has crossed USD 1.14 miil=

lion in 2008, wilh demand lor exolic
/© lishes in Lhe counlry expecled (o
3700 grow by 5 10 7 per cenl annually,

)

Visitors according 1o latcst market tigures.
22
P Visiting - I e :
A, O s Amidst the growing reputation of

omamental fish as onc of most
popular pets in the world, Aquariya
txpo was idertified as a need for a

/© common platforn for the regional
63 and intemational players of the

omamental aquatic  indusoy  fo
Lex‘hihi‘r their products and senvices
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show Attraction:

" Betta Compelition

The new generation of tighting Fish no longer just used for fighting are known as
Beua Splendars, come in wide variely and patlerns.

A Bella-Championship was organized duning the 3 day evenl. there was g vasl
display of Bella's in dilferent colors and palierns. the compelition was judged by
mr. Edwin Lce wang President of singapore Betta socicty and M. say kwee Chuen
vice Iresident of singapore Betta society.

“The local ornamental aquatic market is a
tast-growing sector that undertlines the
tocus of the UAE Govemment towards
enriching non-enetgy industries, and 1 am
delighted to see that it has generated

considerable participation from domestic
players as well as regional and glohal
companies. Commendation is due to the

organiser of ‘Aquariya Expo 2009” for pro-
viding an excellent platform that allows
companies to network with high-potential

global and regional parners, and leam
about the latest developments and indus-
try knowledge, which can help them

expand their businesses.”

H.E. Obuid mohammad Jumaa
Al Matrouaqtshi

Assistant undcrscerctary for kishcerics
Affairs, ministy of environment and
watcr, UNE,

email; orangex@cmirales.nelac



About The Exhibitors

» 8595 stated that the event was successhul in terms of meeting overall objectives

» 7896 were satisfied with the return of investment from exhibiting at the show

» 7396 stated that the event was crucial to their markceting activity in the region

« 8896 siaicd that the event was successful in terms of generating [ulure sales
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About The Exhibitors

Main Reasons For Parficipating At AqQuariya Expo 2009 - Dubai
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“We have made significant business as
well as networking strides during our
presence at the ‘Aquariya EXpo 2009/,
which has also been the perfect plat-
form that gave us a chance to spread
our advocacy regarding environmen-
tal protection, particularly in marine
wildlife. These significant milestones
have prompted us to pledge our
support tor the event next year”

walter Marle Mukis
operation Manager
inno Fisheries sdnt Bhd

email: orangex@cmirales.nelac




About The visitors:

» 8396 made new contacts during the show

» 7796 of visitors have used purchasing Authority

+ 8G9 of visitors are likely to attend 2nd Aquariya expo 2010

+ 9495 ol visitors raled the qualily of the show good 1o excellent

(Visiting countries:
* Australia * Kuwait
» Bahrain » Qatar
* Belgium » saudi Arabia
* Brazil * Singapore
+ China » south Africa
* France » §1i l.anka
* (ermany * Thailand
* [ndia * Turkey
* (ndonesia * UAE
* [ran * USA
L Japan

Visitor’s Profile:
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visitors Classification By Region
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Publicity And Promotion:

Ornamental |(DhimDcals Signed at Aquariya Vxpo

fish imports
cross $1.14m
in 2008
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Publici{y And Promotion:

The Exhibition was promoted exclusively to industry protessionals, trade: visitors and decision
rnakers trougtt an extensive and carclully plarmed media campaign, which was designed 1o
attiact key persannel in the Public. & Mrivate sectors. The campaign included: ditect mailing, vie
invilalions, adveriserients in newspapers & WLB Forals, Radio stations

Dircct Mailing:

* A lrade brochure is direcl —tnailed Lo over 23,000 lrade represendalives around the word witkiirt
the arca of hospitality, Designers, Tite style efe

+ Parlicipating Distributors were also provided with these brochwres (o distibute 1o their best
custorners and other VIks in the indusny

VIP liwvilalions:
* 30,000 Exhibitor passcs & VIR invitations were mailed to Purchase Managers, Architents, Design-
crs and Gencral Managers lhrouglioul the Middle casl in order Lo allract buyers/visilors,

Advertiscments in Newspdpcers:
+ Quaiter Page, 4-color ads un in industry leading News Papers such as Gulf News, Khaleej Times,
Gulf Today, Al Bayan and other leading news papers in the viddle East

Email campaign:

* A minirtum of theee e-newsletens were sent every week 1o members of tie Trade and polen-
rial buyers highlighting the latest. news/ releases regarding Aquariva Fxpo 2002 - DLRAI along
with reasons to attend

Radio Spots:

* A 5-day radio campaign was held @ week before Aquariya ixpo, on leading kadio chiannels
siich as Dubai eye - 103.8, Al Arabiya — 92fm and City Fm - 101.6.

* The campaign was held in aider to athact buyers and General public

Broudcast tuxes:

« Broadcast Faxcs werc also utilized to keep the Expo in the terctiont of industry iyer’s remind
(o altract Grern Lo the show.

See you next yeas.

at Nguarwya Cxpo 070

o ,®.
P ORANGE FAIRS & EVENTS, P.0. BOX 111164, DUBfl, UAE.
’Q - G TEL+971 & 21988144, FAX +971 4 2987886
A A N C E Email: orangex@emirates.net.ae, Website: www.orangefqirs.com

Fairs & Events
email: orangex@cmirales.nelac




